Rhetoric of Photographs: There were four forms of visual and material rhetoric talked about in the second half of chapter three. The four visual elements focused on in this chapter were bodies, photographs, monuments, and image events. The form that that will be focused on within this discussion will be photographs. Photographs, if used properly may hold more power of expression than verbal communication. For example, there is a saying that follows as “A picture is worth a thousand words.” Photographs are frequently used by lawyers to strengthen their case because they understand a photograph has the ability to strengthen an argument. Lawyers tend to use pictures to strengthen their pathos and logos within an argument. For example, within an abuse case a lawyer may submit photographs of their clients’ injuries to the judge to reach his/her emotions by showing the pain their client had to endure. Logos is strengthened with pictures by indicating that it is logical that the client had incurred these injuries if they are shown in the picture. Many assume that photographs are an exact representation of reality (81). Although pictures are regarded as concrete views of reality, they do not show context of the surroundings. For example, producers are able include editing, framing, sequencing, contrast, focus, and illumination to illustrate what they are trying to represent (81). In many cases photographs can be used to persuade people to see the world in a certain way (81). For example, Carleton Watkins submitted photos of Yosemite Valley to show why it ought to be preserved. Within the photos he wanted to portray a beautiful nature scene, untouched by man. The reality was that the land had already been explored by native Americans, but the pictures did not present any Native Americans in the photographs (81). With visual elements, such as pictures, becoming more relevant in media it is suggested that photos can create a sense of shared experiences (82). Pictures allow people to feel more personally connected in situations that otherwise would seemingly feel impersonal. In the united states many photographs are widely known by everyone, these photos are known as iconic photographs (82).  Iconic photographs tend to have historical significance that draws on emotions to evoke a strong response from viewers. An exemplary example of an iconic photo is the US marines raising the American flag over Iwo Jima. This picture is recognized by nearly every American and symbolizes World War two. People identify with the struggles the men had to endure during the war (82). This photo also is seen to symbolize unity and equality of individuals. Another iconic Photograph that is widely recognized is man’s first steps on the moon. At first glance most every American could identify the picture with some history surrounding the photograph. Most would know that this occurred in the era of the cold war and was a major accomplishment over Russia. For as long as photographs have been around they have been used express language with a powerful method. 
[image: Image result for most iconic photographs in US history]
Time.com (By Neil Armstrong)

[bookmark: _GoBack]
image1.jpeg




