Guerilla Marketing Ideas for Proof
Blue Whale Group Emily Mothersbaugh, Rosalyn Nelson, Courtney Stewart, Maya
1. Girl in a mall or on the street vigorously writing on a large chalkboard (old fashioned green one) a lengthy math equation and then flipping over the chalk board to reveal the name of play, location, etc. 
· We will need 1 person for each location this takes place, a volunteer or actress from the play could do this.
· This will be effective because it will grab people’s attention; no one ever just brings a large chalk board and “does math” in public/in the middle of a mall. People will be astonished and watch her finish, and will see the play title/play times. 
2. Passing out calculator cookies with dates/times of show on streets and around shops. 
· Only around 5-6 people will be needed to pass out the cookies, we would need to make about 350 cookies. 
· This is effective because people love food; free food always grabs attention of people passing by, especially in america and especially cookies. 
· It does not take time for them to get the effect, they can grab a cookie and read it as they walk/eat. 
3. A band of geeks performing on a stage in a coffee shop, extremely poor music revolving around math, a poster about “next show/gig” including location of play and times. 
· This will be effective because people enjoy making fun of bad music/laughing at it, so it will grab people in the coffee shop’s attention and they will read the posters around the band. 
· This will require about 4-5 young men, aged 26-29, who do not know how to play any instrument and do not care about public humiliation. 
· This will not cost that much, we would possibly have to pay the coffee shop to let them play but volunteers could be used for the band itself. However, renting the instruments may be costly. 
4. People passing out mini notebooks with the play information written on the inside
· This will only require about 4-5 people, depending on how many locations.
· Cost effective, as mini notebooks can be found at any dollar store
· People love free things, and mini things, and this doesn’t take up much time. People can grab it and go as they please
5. People throwing a ton of papers filled with mathematical equations all around the mall with posters promoting the play
· Only need 4-5 people to throw paper from the top floor of a mall down to main floor. 
· May cost a bit for the paper, and will cost to clean up
· Tornado of papers will grab people’s attention, and people are likely to pick one up and read it
6. “Catherine,” “Hal” & “Claire” fighting in public about the notebook, etc. Starting a large commotion and drawing attention
· Confrontation in public attracts attention, and people will stare as they usually
· This will not cost much, as there will only need to be 3 actors and will not take much time. No props needed
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Pulitzer Prize 2001
BY: DAVID AUBURN Tony Award Best Play 2001

ACTORS: ANNASOPHIA ROB & GEORGE
CLOONEY

DIRECTED BY: STEVEN SPIELBURG
TICKETS: $10 ON
WWW.OPENOCEANTHEATRE.COM
WHEN: MARCH 5TH & 6TH, 2018 .
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