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1. Ethos: Aristotle’s rhetorical appeal to ethos refers to the credibility of the speaker or writer, and how knowledgeable he or she is about the subject being discussed (CRAfT, 2017). Our group appeals to ethos by providing an ‘About’ page on our website. This page connects to this appeal because we each expressed our own experiences with having a pet in college and having to pay to house it. This shows that we have first-hand experience and knowledge about the subject we are writing on.  
2. Pathos:  Aristotle’s rhetorical appeal pathos, is used to connect to one’s audience through emotions (CRAfT, 2017). This project provides pathos with visual content. Our homepage is a moving background of dogs playing in a park. This appeals to viewers' emotions, because they can connect the image to their own experiences playing with their dogs. Our mission statement can also appeal to emotions by explaining our dedication to informing the public about the unnecessary college expenses for pets. This can cause the viewers to feel motivated and be a part of the call to action. As they continue to learn the exact prices on the “Expenses for Pets” page, they may feel angry about the prices, and again, want to join our movement. The feeling of motivation can also come from our “What Can You Do” panel of our brochure. This panel tells the readers what they can do to fight against the pet fees in college apartments. By having suggestions on how to fight against these expenses, readers are more likely to follow through with stepping up and following through with our call to action. 
3. Logos: Aristotle’s appeal to logos is defined as the clarity, logic, and effectiveness of supportive evidence within a message. Logos allows the audience to understand the progression of the message by providing reasonable and appropriate details to the message’s concept (CRAfT, 2017).  Our webpage and pamphlet provide several appeals to logos. Our home page provides a summary of facts about the expenses for pets and the health benefits of pets. The physical health benefits page goes in to further details using several pieces of data to discuss the longevity of life, heart health, and improved immunity aspects that come from owning a pet. There is also a study provided on the page that discusses the difference in heart rate and blood pressure in those who owned a cat or dog, versus those who did not. The mental health benefits page provides data on mental health and college students. On this page, the reader can learn how many college students are affected by mental health. The page also provides data and a study conducted in 2019 that shows the benefits pets have on a college student's mental well-being. Lastly, the Expenses for Pets page provides real prices college apartments charge for owning a pet at Longwood and James Madison University.
4. Logical Fallacies: A logical fallacy is a flaw in reasoning. For our project, we wanted to disprove the hasty generalization fallacy of  “all animals will cause damages.” We proved this wrong by providing the following information: Studies have shown that apartments with pets versus without pets damages are around $40 difference in charge, and studies have shown that tenants with young children have more expensive damages than those with pets; about $150 more. We also disproved the statement commonly used “it is only a pet.” We disproved this by providing ample information on how pets benefit one’s mental and physical well-being.  
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