[bookmark: _GoBack]	In 2011 the idea of a e-cigarrette or vaping became known to adolescents. An e-cigarette are devices that “…work by heating a liquid to produce an aerosol that users inhale into their lungs,”(CDC, 2019). There have been many warnings and advisories brought to the public’s attention, particularly parents, to try to curve the use of these e-cigarettes and other vape products. In 2018, Suchitra Krishnan-Sarin presented a TED Talk titled “What You should know about vaping and e-cigarettes. In the description of the talk it is noted that from 2011 to 2015 the use of the products in United States high schoolers increased by 900 percent(INTEXT). In the talk Krishnan-Sarin informs the crowd on what exactly these devices are, why they are so dangerous to adolescents, and what parents should be doing to prevent the use of these devices. 
An Aristotelian Rhetoric Perspective 
PARAGRAPH ABOUT RHETORICAL ANALYSIS USED. ARISTOTLE.

	The speaker uses a strong sense of pathos throughout the presentation. The first statement made was ideally to appeal to the strong emotions of parents. “It gets easier right?” These are the words I often her from young parents who are new to the game of worrying about their children. I tell them it doesn’t. It gets different, but there’s always something to worry about as parents,”(INTEXT). In this statement the speak appeals to parents and sparks the idea that the parents should be worried if they are not already. The speaker then goes on to use the simile, “E’cigarettes, or “vapes” as they are commonly called, are flying off the shelves like candy,”(INTEXT). With this statement that speaker makes an appeal to parents emotions by showing that these devices are targeted at children and are seen to them as something as simple as candy. The speaker also uses words such as “…our kids, our most vulnerable population,” to emphasize that the children are easily swayed and as a society in particularly parents have a duty to protect them. Krishnan-Sarin always uses imagery and warning to make an emotional appeal to parents. “. What we do know is that youth -- lots of youth -- are using these devices. “ “Our health, the health of our children and our future generations is far too valuable to let it go up in smoke -- or even in aerosol,”(INTEXT). In this statement, Krishnan-Sarin emphasizes the large numbers effected by the vaping crisis and the importance of saving the children by referencing the popular phrase “going up in smoke” and emphasizing the lack of knowledge about vapes by inserting the end of the statement “or even in aerosol,”(INTEXT). The speaker also uses repetition in her talk to draw to the emotions are the audience. “So now is the time for action, for regulations that address the appeal and access of these devices to youth. Do smokers really need 15,000 kid-friendly flavors to quit smoking? Do they need so many different kinds of devices? Is it a good idea to have devices which are so easy to hide and so easy to use? “(INTEXT). Krishnan-Sarin uses statements like these to emphasize what the children are seeing and the crucial issues the producers of this product are not seeing.
Using Logos to emphasize the Vaping Crisis
	The speaker in this talk used the tool of logos heavily throughout her presentation. In her presentation she is able to present facts about vaping as well as numbers that are crucial to understanding the crisis at hand. The speaker takes the time to explain what vaping really is, “Aerosols contain many finely suspended particles of liquids and gases that are created from whatever is in the e-liquid. So an aerosol could contain propylene glycol and glycerin, which are solvents in the e-liquid. Now, these solvents are known to be safe for edible use, so for use in products that you eat, but we know very little about their safety following long-term inhalational exposure. The e-liquids can also contain alcohol, sometimes in high levels, and inhaling alcohol is known to have toxic effects on the brain,”(INTEXT). In this statement she emphasizes the lack of knowledge most have about what and e-cigarette produces.(INSERT FACT ABOUT VAPING). The speaker goes on to mention the threats that nicotine have on the adolescent brain and how easily teens become dependent on nicotine. She also presents facts of how the market of e-cigarettes is expected to grow, “This year, the e-cigarette market is expected to drive 26 billion dollars in sales worldwide. Over the next six years, that volume is expected to double.”  “They can choose from over 15,000 different e-liquid flavors and multiple nicotine concentrations.” “. In 2017, there were 466 e-cigarette devices in the marketplace,”(INTEXT). She uses these facts to make the audience realize how crucial it is to make informed decisions to stop adolescent use of these devices because he market will not stop. She also use the method of presenting the information as a national issue. She emphasizes that the country created another problem by trying to solve another problem. The problem she refers to is cigarette smoking. (INSERT FACT ON VAPES AND STOP SMOKING). 

